GRAND STAND 3

interior products

The façade of the pavilions included optic columns of white, powder-coated aluminium.

TOTO
Mach Architektur

Where
ISH, Frankfurt, Germany

designed the print material, website
and advertising campaign, along with
rich video content to support TOTO’s
launch story.

Japanese sanitary ware manufacturer
TOTO planned to introduce itself and
its products to the European market
at the ISH trade fair in Frankfurt in
2009. Three new product lines were to
be presented, demonstrating the firm’s
design scope. The Swiss firm Mach
was brought in to craft the stand.
The design studio set four containerlike pavilions around a courtyard,
making the 800-m² space easier to
navigate. The route mapped out for

visitors began with the Brand Zone,
where TOTO’s Japanese heritage was
outlined. Product lines by the Japanese
designers Intentionallies, the German
firm e15 and the Swedish company
Guise were presented consecutively.
Motion sensitive taps and illuminated
basins were showcased in the third
pavilion, which was referred to as the
firm’s Public World. Each volume
in the custom-designed stand was
air-conditioned and had hot and
cold running water to demonstrate
the faucet range. As the set-up time
was limited, achieving the standards
desired posed a challenge to Mach. The
German firm Walbert-Schmitz was
responsible for the execution of the
stand and was also involved in its final
development. Winkreative, the agency
behind TOTO’s Clean Technology
and Hello Europe branding concept,

When
March 2009

Client
TOTO

Market sector
Sanitary ware

Mach is a Zurich-based firm led by
architects David Marquardt and Jan
Fischer. It offers a wide range of services
in the fields of architecture and design.
Since its establishment in 2000, Mach
has completed a variety of projects,
ranging from developing corporate
design concepts for large international
companies to designing apartments and
residences for private clients.
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On passing the reception desk, visitors could enter the Brand Zone and learn about the client’s clean technology.

Between the suites, visitors were given the opportunity to discover more about the products in the technical zone.

The design concept was to create an architectonic space based on four cubes with adjoining walkways.

Stand constructor
Walbert-Schmitz

Total floor area (m 2)
798

Designer website
www.macharch.ch

Photography
Olaf Schiemann
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In the central courtyard a bar area connected the zones.

Where
ISH, Frankfurt, Germany

When
March 2009

Client
TOTO

Market sector
Sanitary ware
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Products were displayed in rooms with a residential context.

Decorative environments were chosen to best emphasise the white ceramic and chrome products.

The interior spaces were illuminated by spotlights, highlighting the message and the products on show.

Stand constructor
Walbert-Schmitz

Total floor area (m 2)
798

Designer website
www.macharch.ch

Photography
Olaf Schiemann
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01

01
Floor plan:
1 Reception
2 Brand zone
3 Suite Neorest
4 Technical zone Neorest
5 Washlet zone
6 Suite NC series
7 Public zone
8 Future zone
9 Meeting room
10 VIP lounge
11 VIP meeting room
12 Pagette meetings
13 Kitchen
14 Bar
15 Staff area

02

02
An isometric projection
showing the four pavilions.
03
Sections of the various pavilions.
04
Elevations showing the
exterior façade.

Where
ISH, Frankfurt, Germany
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March 2009
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TOTO

Market sector
Sanitary ware
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